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Download This Presentation
Please note that all seminar-track PowerPoint presentations, including 
this one, are available for download in PDF format. 

Please visit www.issworldexpo.com/seminars to access 
these supplementary education materials.

http://www.issworldexpo.com/seminars
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Overtime with the Experts
If you have questions and would like to speak to the presenter(s)
at the end of this seminar, please follow them over to Room 305
for “Overtime With the Experts.”

This will help us clear the stage and set the room for the next 
presenter. Plus, you’ll have 30 minutes to converse in an open, 
roundtable format.

THANK YOU!
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Your Feedback Is Important!
We’d love to hear about your experience with this seminar. If you scan 

the QR code below, you can complete a very short and simple 
feedback survey, so we know how you feel about this topic, presenter, 

PowerPoint presentation, etc. (You’ll see this code again at the end
of the seminar, too.)

We appreciate your input!
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What We'll Cover Today
1 - The Shift
How AI is disrupting traditional search

2 - The Data
What are we actually seeing? How important is this to storage today?

3 - The Playbook
GEO tactics you can use now to beat your competitors
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1.
The Search Revolution

What is happening?
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How People Search Is 
Fundamentally Changing
The biggest disruption in how people find information since Google 
launched in 1998–and it’s happening right now.
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Traditional vs. AI Search
Traditional search = A lot 
of options for DIY research

“Restaurants in downtown Miami”

 Four ads for websites
 Three Maps listings

with a various ratings
 10 organic websites 

(mostly aggregators)

AI search = Does the research 
and provides you limited options

“My husband and I are looking for a 
place to eat when we visit Miami. We are 
foodies, but my husband is gluten-free. 
We’d like a nice local place downtown 
that has good seafood options. Outdoor 
seating is a plus, but not a requirement. 
What do you suggest?”

 3 restaurant recommendations
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Searching for Storage Units
“I am looking for a storage unit near the University of Kansas 
campus for my daughter to store her dorm items over the summer. 
What are some affordable options that are also secure and clean?”
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Dimension Traditional SEO AI Search (GEO)
User behavior Short keyword queries Conversational questions

Storage example “storage unit Denver”

“I am looking for a storage unit near 
the University of Denver campus for 
my daughter to store her dorm items 
over the summer. What are some 
affordable options that are also 
secure and clean?”

What users get List of website options Direct AI-generated answer

Your goal Be the top-ranking website Be cited in the answer

What wins Keywords and backlinks Trust, clarity and authority signals

Traffic model Click-through to website Zero-click or high-intent referral

Searching for Storage Units
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How Search Is Changing
Many consumers are starting searches with AI instead of traditional 
search engines.

Why?
 Too many links to click through
 Too many ads and sponsored results
 Hard to get a straight answer
 Repetitive or low=quality info
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Other AI Uses
Users are using AI as a research assistant and then verifying 
with traditional search and websites.

This fundamentally changes what “visibility” means. AI isn’t about 
ranking among links, but about becoming part of the one 
answer. If your brand isn’t included in the AI summary, users may 
never encounter you at all.
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2.
The Data

Do self-storage operators need to pay attention?
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How Many People Are Using It?
The growth we’re seeing is crazy.

Google AI Overviews/Gemini
 2B+ monthly users via AI Overviews in search
 Gemini app surpassed 750M monthly active users

(confirmed February 2026 earnings call)
 Full "AI Mode" rolling out

ChatGPT
 900M+ weekly active users (doubled from 400M in early 2025)
 2.5B daily prompts processed
 No. 5 most visited website globally
 81% AI chatbot market share
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How Many People Are Using It?
Perplexity AI
 600–780M queries/month
 45M active users
 800% YoY growth
 ~170M monthly site visits
 valued at $20B

Microsoft Copilot
 33M active users globally
 Deeply integrated into 

Windows and Office 365

Apple/Siri AI
 Voice and AI integration 

expanding rapidly
 Primary channel for "near me" 

mobile queries



April 7-10, 2026  Las Vegas  issworldexpo.com

900 Million+
ChatGPT weekly active users as of early 2026,

doubled in less than 12 months.
(Source: OpenAI/Backlinko, December 2025)

2 Billion
Monthly users encounter Gemini via Google AI Overviews

in Search without opening any app.
(Source: Google Q4 2025 Earnings)
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Are People Using It for Storage?
 Website traffic coming from AI engines is only contributing 

to 0.16% of traffic to our storage websites.
 The conversion rate on AI traffic is 50% higher than other 

traffic sources.

Note: this data does not include Google’s AI overviews or AI Mode.
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Are People Using It for Storage?
Google searches for terms like “storage units” “self storage near me” 

have large YoY declines since April 2025.
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How Important Is It?

-25%
Traditional search 
volume expected
to drop in 2026

7.2%
of domains appear in both Google 

AI overviews and large language 
model (LLM) results

-50%
Predicted drop in 
traditional search 
volume by 2028

Only 52%
of sources in AI overviews

come from the top-10 traditional 
search results
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Early mover advantage is real.
AI systems continue to learn from the data that exists today. 

Facilities building authority now will have a structural head start.

How Important Is It?
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2.
The Playbook

How to win in AI searches
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Know the Difference

The good news:
SEO and GEO are built on the same foundation. 

If you're doing SEO right, you’re already ~60% of the way to GEO.



April 7-10, 2026  Las Vegas  issworldexpo.com

Factor SEO Foundations GEO (What You Need to Add)
Keywords “storage near me” 

“storage in Las Vegas”
Full question phrases
and conversational intent

Content Service pages, 
landing pages

FAQ-rich, question-answer 
structured content

Reviews Important for stars 
and ranking

Critical; actual review text is 
pulled into AI answers

Google Business Profile Basic: hours, address, 
categories

Fully optimized with posts, 
photos, Q&A, services

Citations/Directories NAP consistency 
(Yelp, YP, etc.)

Same and 3rd-tier directories 
and "best of" lists

Schema markup Local business schema Extended: FAQ Page, 
pricing, amenities

Authority signals Backlinks Third-party mentions, local 
press, partnerships
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Ask the AI
Ask: How did you determine these to be your recommendations and what 
sources did you use?
Answer: I determined these recommendations by cross-referencing real-time 
availability, pricing data and verified customer feedback for facilities 
specifically within the Overland Park, KS area. My process and sources are 
detailed below. 
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Ask the AI
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Be Useful
Build out your website content and make it useful!

 Add/expand FAQ sections with conversational Q&A.
• "What size unit do I need for a two-bedroom apartment?“
• “Do you offer climate-controlled storage?”

 Answer the questions your managers and call center receive 
the most.

• “Do you offer any specials?”
• “Do you have long-term commitments?”
• “How often do you raise rates?”
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Be Useful
Build out your website content and make it useful!

 Develop hyper-local content that mentions neighborhood 
landmarks, apartment buildings, colleges, military bases
and major roads nearby. 
 Write blog content answering move-out, downsizing,

business-storage questions.

Update your content regularly with fresh, accurate data.
 Add structured data (schema) for LocalBusiness, FAQPage, 

opening hours, pricing
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Optimize Your Listings
 Fill out categories (secondary categories).
 Add updated photos (1-4x per year).
 Expand your business description.
 Add products.
 Add Google Posts.
 Claim and optimize as many sites as possible.
 Feed data to the data aggregators.
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Generate Solid Reviews
Reviews matter more now than ever before

 Focus on quality and context. The context of the review 
matters. Ask customers to specifically mention what they enjoy 
most about doing business with you.

 Spread the stars. Reviews from Yelp, Bing and third-party sites 
are being referenced just as much as Google. Allow users 
to choose where they want to leave their feedback.

Try this:
  “Please leave us a review on Google.” 
 “We would love for you to leave us a review. Please mention

my name, Melanie, and what you enjoyed most about
your experience.”
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Beat the REITs
REITs are vulnerable in AI search.

 Templated content
 Generic national voice
 Reviews and reputation
 Lower local relevance
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Beat the REITs
Independent operator advantages:
 Deep local knowledge: You know the neighborhoods,

the schools, the movers. Write about them!
 Authentic reviews: Customers mention your name, your staff;

AI cites this.
 Agility: Update content, respond to reviews, post to Google 

Business Profile (GBP) this week, not next quarter.
 Community presence: Sponsor local events, partner with real 

estate agents. These create third-party mentions that AI values.
 Personalized service story: Tell it. AI surfaces the human story.
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AI Visibility Tracking
There are AI tracking tools 
that allow you to monitor 
popular “AI Themes
and Prompts” and how 
you rank for them. 
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AI Visibility Tracking
Identify how popular AI sites view your business today.
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The AI-search race is on.
Independent operators can win it.

Start now.
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Contact the Presenter

Melanie Terschak
Vice President of Digital Solutions
Go Local Interactive
melanie.terschak@golocalintractive.com 
www.golocalinteractive.com 

SUBMIT 
FEEDBACK!

mailto:melanie.terschak@golocalintractive.com
http://www.golocalinteractive.com/
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